USA-9 QSRS and RESTAURANTS of the ST. LOUIS, MO DMA...

Brand New Data as of JULY 31, 2023!
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Quick service restaurants used past 30 days: Imo's Pizza Quick service restaurants used past 30 days: Lion's Choice Sit-down restaurants used past 30 days: Steak 'n Shake Sit-down restaurants used past 30 days: Bandana's Bar-B-Q




8.8% or 221,796 of ST. LOUIS DMA Adults 18 or older used IMQ'S PIZZA in the past 30 days.
Typical Adults 18 or older who used IMQ'S PIZZA in the past 30 days are 49.6 years old (.6% older than
average) and have a $97,741 (2.7% lower than average) annual household income.
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Quick service restaurants used past 30 days: Imo's Pizza
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5.7% or 144,099 of ST. LOUIS DMA Adults 18 or older used LION'S CHOICE in the past 30 days.
Typical Adults 18 or older who used LION'S CHOICE in the past 30 days are 53.8 years old (9.% older than
average) and have a $124,190 (23.7% higher than average) annual household income.
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Quick service restaurants used past 30 days: Lion's Choice



5.2% or 130,116 of ST. LOUIS DMA Adults 18 or older used STEAK 'N SHAKE in the past 30 days.
Typical Adults 18 or older who used STEAK 'N SHAKE in the past 30 days are 50.7 years old (2.7% older than
average) and have a $100,353 (.1% lower than average) annual household income.

@ Percent of Market: Adults 18 or older lk*Gender of Target vs. Market: Adults 18 or older

= who used STEAK 'N SHAKE in
the past 30 days

5.2%

48.8%
= Remainder of ST. LOUIS DMA
Total Persons: 1,223,984 1,286,475
1 2,380,343 Men Men Women Women
Average Age:

Age Cell Demographics of Target vs. Market:

Adults 18 or older

» who used STEAK ‘N SHAKE in the past 30 days

11.6%
8.4% 8.4% 8.8%
7.2%
j

18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 60-64 65-69
® who used STEAK 'N SHAKE in the past 30 days | ST. LOUIS
ST. Louis DMA Scarborough R2 2025: Aug24-jul25 Qual Intab 97

W ST. LOUIS

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sit-down restaurants used past 30 days: Steak 'n Shake
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3.3% or 82,203 of ST. LOUIS DMA Adults 18 or older used BANDANA'S BAR-B-Q in the past 30 days.
Typical Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days are 54.6 years old (10.6% older
than average) and have a $87,818 (12.6% lower than average) annual household income.
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Avg HHI: $100,426

Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



3.1% or 79,047 of ST. LOUIS DMA Adults 18 or older used THE PASTA HOUSE CO. in the past 30 days.
Typical Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days are 52.1 years old (5.6% older
than average) and have a $98,058 (2.4% lower than average) annual household income.
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Sit-down restaurants used past 30 days: The Pasta House Co.




‘ = 8.8% or 221,796 of ST. LOUIS DMA Adults 18 or older used IMO'S PIZZA in the past 30 days.

"'2 ~IMO'S ‘ d | Adults 18 or older who used IMO'S PIZZA in the past 30 days are .1% less likely to be a college graduate,
‘ 27.7% more likely to work full-time, 19.% less likely to be married, 27.2% more likely to be a parent of 1 or
more children under 18.
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Quick service restaurants used past 30 days: Imo's Pizza



| 5.7% or 144,099 of ST. LOUIS DMA Adults 18 or older used LION'S CHOICE in the past 30 days.
Adults 18 or older who used LION'S CHOICE in the past 30 days are 27.6% more likely to be a college
graduate, 16.4% more likely to work full-time, 30.% more likely to be married, 9.7% less likely to be a parent

‘ of 1 or more children under 18.
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1 or more children under 18.

5.2% or 130,116 of ST. LOUIS DMA Adults 18 or older used STEAK 'N SHAKE in the past 30 days.
Adults 18 or older who used STEAK 'N SHAKE in the past 30 days are 55.8% less likely to be a college
graduate, 27.5% less likely to work full-time, 12.% less likely to be married, 7.5% less likely to be a parent of
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| 3.3% or 82,203 of ST. LOUIS DMA Adults 18 or older used BANDANA'S BAR-B-Q in the past 30 days.
Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days are 41.2% less likely to be a college
graduate, 10.2% more likely to work full-time, 16.2% more likely to be married, 6.5% more likely to be a
| parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q
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3.1% or 79,047 of ST. LOUIS DMA Adults 18 or older used THE PASTA HOUSE CO. in the past 30 days.
Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days are 15.2% more likely to be a college
graduate, 28.3% more likely to work full-time, 2.3% less likely to be married, 22.1% more likely to be a
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Sit-down restaurants used past 30 days: The Pasta House Co.




8.8% or 221,796 of ST. LOUIS DMA Adults 18 or older used IMO'S PIZZA in the past 30 days.
Adults 18 or older who used IMOQ'S PIZZA in the past 30 days are 1.7% more likely to own their home, 11.5%

more likely to own a lower valued home, .4% more likely to have a single-family home, .2% more likely to
have a dog.
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_— 5.7% or 144,099 of ST. LOUIS DMA Adults 18 or older used LION'S CHOICE in the past 30 days.
LIO"” CHOICE ; g Adults 18 or older who used LION'S CHOICE in the past 30 days are 12.5% more likely to own their home,
s : 19.2% more likely to own a higher valued home, 6.7% more likely to have a single-family home, 14.9% more
' — likely to have a dog.
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5.2% or 130,116 of ST. LOUIS DMA Adults 18 or older used STEAK 'N SHAKE in the past 30 days.
Adults 18 or older who used STEAK 'N SHAKE in the past 30 days are 1.4% more likely to own their home,

likely to have a dog.

m Own/Rent/Other: Adults 18 or older m%m Type of Home: Adults 18 or older 4 {®Pets in Home: Adults 18 or older
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less likely to have a dog.

3.3% or 82,203 of ST. LOUIS DMA Adults 18 or older used BANDANA'S BAR-B-Q in the past 30 days.
Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days are 22.% more likely to own their

home, 32.7% more likely to own a lower valued home, 1.2% less likely to have a single-family home, 15.2%
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3.1% or 79,047 of ST. LOUIS DMA Adults 18 or older used THE PASTA HOUSE CO. in the past 30 days.
d| Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days are .7% less likely to own their home,

.8% more likely to own a lower valued home, 17.8% more likely to have a single-family home, 10.6% more
likely to have a dog.
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likely to fly domestic past yr.

8.8% or 221,796 of ST. LOUIS DMA Adults 18 or older used IMO'S PIZZA in the past 30 days.
Adults 18 or older who used IMO'S PIZZA in the past 30 days are 21.8% more likely to look up D-I-Y advice
online, 2.8% less likely to always vote in local elections, 27.3% more likely to belong to a gym, 34.2% more

Tap-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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5.7% or 144,099 of ST. LOUIS DMA Adults 18 or older used LION'S CHOICE in the past 30 days.

Adults 18 or older who used LION'S CHOICE in the past 30 days are 13.6% less likely to look up D-I-Y advice
online, 12.2% more likely to always vote in local elections, 27.% more likely to belong to a gym, 31.4%
more likely to fly domestic past yr.
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15.% more likely to fly domestic past yr.

5.2% or 130,116 of ST. LOUIS DMA Adults 18 or older used STEAK ‘N SHAKE in the past 30 days.
Adults 18 or older who used STEAK 'N SHAKE in the past 30 days are 13.4% less likely to look up D-I-Y
advice online, 37.9% more likely to always vote in local elections, 60.9% more likely to belong to a gym,
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3.3% or 82,203 of ST. LOUIS DMA Adults 18 or older used BANDANA'S BAR-B-Q in the past 30 days.

Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days are 17.7% more likely to look up D-I-
Y advice online, 7.7% less likely to always vote in local elections, 12.5% more likely to belong to a gym,
19.9% more likely to fly domestic past yr.
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3.1% or 79,047 of ST. LOUIS DMA Adults 18 or older used THE PASTA HOUSE CO. in the past 30 days.
Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days are 1.3% more likely to look up D-I-
Y advice online, 6.4% less likely to always vote in local elections, 75.% more likely to belong to a gym, 8.%

more likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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more likely to smoke cigarettes.

8.8% or 221,796 of ST. LOUIS DMA Adults 18 or older used IMO'S PIZZA in the past 30 days.
Adults 18 or older who used IMO'S PIZZA in the past 30 days are 16.5% more likely to use QSRs past mo.,
18.4% more likely to use Sit-Down Restaurants past mo., 50.% more likely to use Casinos past yr.,, 57.3%
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Top-10 Cuisines: Adults 18 or older
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Lion’s CI-IO_I_(E |

Past 30-days QSR Users: Adults 18 or older

less likely to smoke cigarettes.

5.7% or 144,099 of ST. LOUIS DMA Adults 18 or older used LION'S CHOICE in the past 30 days.
Adults 18 or older who used LION'S CHOICE in the past 30 days are 16.5% more likely to use QSRs past mo.,
28.2% more likely to use Sit-Down Restaurants past mo., 21.7% more likely to use Casinos past yr., 66.1%
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Top-10 Cuisines: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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5.2% or 130,116 of ST. LOUIS DMA Adults 18 or older used STEAK 'N

11.4% more likely to smoke cigarettes.

Adults 18 or older who used STEAK 'N SHAKE in the past 30 days are 16.5% more likely to use QSRs past
mo., 40.4% more likely to use Sit-Down Restaurants past mo., 53.6% more likely to use Casinos past yr.,

SHAKE in the past 30 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
e

1time

2 times

3 times 10.9%
4 times
5 times

6 -9times

10times or more

"

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

e

Piza Chiness  Mexican  Itskan  Wings/  Coffe Steakhouse Bagel/ Upscale  sesfasd
Burgers/  Wouse / oenut/
Sports Bar Coffes Bar Bakery

wwho used STEAK N SHAKE in the past 30 days ST, LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
o sedSTEAR W SANE e st 30y AT

AT 451,148 18.0%

m who used STEAK 'N SHAKE in the past 30 days WST. LOUIS m who used STEAK 'N SHAKE in the past 30days m ST. LOUIS
Total Monthly QSR Users: Avg. Monthly QSR Mealis: Total Monthly Sit-Down Restaurant Users: Avg. hly Sit-Down Meals:
100.0% 85.8% 100.0% 71.2%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
. Slot Machines .

e tesee Oy T

Uguer
Domestic Regular Beer prbrers 29.4% :

Any Type of Bee

e
o s

.1%
Microbrew / Craft Beer ﬁrg 6%

W who used STEAK 'N SHAKE in the past 30 days

ST. LOUIS DMA Scarborough R2 2025: Aug24-Jul25

28.4%

Table Games (Craps, Poker, etc.) W
Bar / Nightclub
Upscale Restaurant W
Sports Betting W 12.9%
Stage Show / Concert Mﬂ.g‘)g%
Spa w 10.5%

' 4,0%
Other Gambling Mn Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

i
“‘.N
s
13.4%

W ST. LOUIS

mwho used STEAK ‘N SHAKE in the past 30 days mST. LOUIS
97

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sit-down restaurants used past 30 days: Steak 'n Shake
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Past 30-days QSR Users: Adults 18 or older
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46.8% less likely to smoke cigarettes.

3.3% or 82,203 of ST. LOUIS DMA Adults 18 or older used BANDANA'S BAR-B-Q.in the past 30 days.
Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days are 15.% more likely to use QSRs past
mo., 40.4% more likely to use Sit-Down Restaurants past mo., 62.4% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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16.9% more likely to smoke cigarettes.

3.1% or 79,047 of ST. LOUIS DMA Adults 18 or older used THE PASTA HOUSE CO. in the past 30 days.
Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days are 13.7% more likely to use QSRs
past mo., 40.4% more likely to use Sit-Down Restaurants past mo., 19.8% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Sit-down restaurants used past 30 days: The Pasta House Co.
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8.8% or 221,796 of ST. LOUIS DMA Adults 18 or older used IMQ'S PIZZA in the past 30 days.
Adults 18 or older who used IMO'S PIZZA in the past 30 days are 25.4% more likely to have a 401K, 48.1%

il EnsE 7 ‘ l | more likely to have an Auto Loan, 31.4% more likely to Invest/Trade Stocks Online, 24.9% more likely to pay
S = : ey with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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5.7% or 144,099 of ST. LOUIS DMA Adults 18 or older used LION'S CHOICE in the past 30 days.
Adults 18 or older who used LION'S CHOICE in the past 30 days are 29.4% more likely to have a 401K, 54.6%

more likely to have an Auto Loan, 77.8% more likely to Invest/Trade Stocks Online, 2.% more likely to pay with
their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older
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Quick service restaurants used past 30 days: Lion's Choice




5.2% or 130,116 of ST. LOUIS DMA Adults 18 or older used STEAK 'N SHAKE in the past 30 days.
Adults 18 or older who used STEAK ‘N SHAKE in the past 30 days are 14.3% more likely to have a 401K, 34.3%

less likely to have an Auto Loan, 75.7% more likely to Invest/Trade Stocks Online, 13.5% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
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Sit-down restaurants used past 30 days: Steak 'n Shake



3.3% or 82,203 of ST. LOUIS DMA Adults 18 or older used BANDANA'S BAR-B-Q in the past 30 days.

Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days are 30.1% more likely to have a 401K,
19.5% more likely to have an Auto Loan, 34.3% less likely to Invest/Trade Stocks Online, 19.6% more likely to
pay with their Debit Card.

mﬁ‘mvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



3.1% or 79,047 of ST. LOUIS DMA Adults 18 or older used THE PASTA HOUSE CO. in the past 30 days.

Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days are 58.4% more likely to have a 401K,
45.% more likely to have an Auto Loan, 93.5% more likely to Invest/Trade Stocks Online, .4% more likely to
pay with their Debit Card.
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Sit-down restaurants used past 30 days: The Pasta House Co.




Adults 18 or older who used IMO'S PIZZA in the past 30 days spend an average of 3 days, 11 hours, 30 minutes and 36
seconds each week with All Forms of Media.

87.4% of Adults 18 or older who used IMO'S PIZZA in the past 30 days spend an avg. of 8 hours and 19 minutes each week listening to Al
Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.

98.3%
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Adults 18 or older

74:55:53

Concurrent
ST. LOUIS
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Quick service restaurants used past 30 days: Imo's Pizza




Adults 18 or older who used LION'S CHOICE in the past 30 days spend an average of 3 days, 10 hours, 54 minutes and
53 seconds each week with All Forms of Media.

94.1% of Adults 18 or older who used LION'S CHOICE in the past 30 days spend an avg. of 8 hours and 33 minutes each week listening to
All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.
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Adults 18 or older who used STEAK 'N SHAKE in the past 30 days spend an average of 4 days, 0 hours, 11 minutes and
49 seconds each week with All Forms of Media.

87.4% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days spend an avg. of 7 hours and 57 minutes each week listening
to All Local AM/FM Radio, representing 7.2% of total time spent with all forms of Media.

B 98.3%
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Adults 18 or older
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Sit-down restaurants used past 30 days: Steak 'n Shake



Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days spend an average of 3 days, 20 hours, 42 minutes
and 24 seconds each week with All Forms of Media.

74.6% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days spend an avg. of 10 hours and 27 minutes each week
listening to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q




Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days spend an average of 3 days, 17 hours, 39
minutes and 26 seconds each week with All Forms of Media.

96.4% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days spend an avg. of 9 hours and 54 minutes each week
listening to All Local AM/FM Radio, representing 10.7% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: The Pasta House Co.




Adults 18 or older who used IMO'S PIZZA in the past 30 days spend an average of 2 days, 15 hours, 24 minutes and 35
seconds each week with All Forms of Ad-Supported Media.

83.7% of Adults 18 or older who used IMO'S PIZZA in the past 30 days spend an avg. of 7 hours and 41 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older
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Quick service restaurants used past 30 days: Imo's Pizza



Adults 18 or older who used LION'S CHOICE in the past 30 days spend an average of 2 days, 14 hours, 13 minutes and
59 seconds each week with All Forms of Ad-Supported Media.

89.1% of Adults 18 or older who used LION'S CHOICE in the past 30 days spend an avg. of 8 hours and 0 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used STEAK 'N SHAKE in the past 30 days spend an average of 2 days, 23 hours, 41 minutes and

55 seconds each week with All Forms of Ad-Supported Media.
79.5% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days spend an avg. of 6 hours and 14 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 6.9% of total time spent with all forms of Ad-Supported Media.

98.3%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

57:07:40
51.0%

SH ST. LOUIS
in the past 30 da

¥ who used STEAK 'N SHAKE in the past 30 days W ST. LOUIS
ST. LouIs DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 97 ST. Louls DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 2,095 Hubbor Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved, o e et B for Anything

Sit-down restaurants used past 30 days: Steak 'n Shake



Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days spend an average of 2 days, 20 hours, 40 minutes

and 13 seconds each week with All Forms of Ad-Supported Media.
68.5% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days spend an avg. of 9 hours and 16 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days spend an average of 2 days, 21 hours, 35

minutes and 56 seconds each week with All Forms of Ad-Supported Media.
93.% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days spend an avg. of 9 hours and 31 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: The Pasta House Co.



(Local Radio delivers

| Adults 18 or older who used IMO'S PIZZA in the past 30 days spend an average of 9 hours and 3
minutes each day with All Forms of Ad-Supported Media. 83.7% listen to Local AM/FM Radio for an
avg. of 65.9 minutes/day.

10.1% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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| Adults 18 or older who used LION'S CHOICE in the past 30 days spend an average of 8 hours and 53
minutes each day with All Forms of Ad-Supported Media. 89.1% listen to Local AM/FM Radio for an
avg. of 68.6 minutes/day. (Local Radio delivers 11.5% of Time with Ad-Supported Media.)
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(Local Radio delivers

| Adults 18 or older who used STEAK 'N SHAKE in the past 30 days spend an average of 10 hours and 14
minutes each day with All Forms of Ad-Supported Media. 79.5% listen to Local AM/FM Radio for an
avg. of 53.5 minutes/day.

6.9% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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for an avg. of 79.6 minutes/day.

| Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days spend an average of 9 hours
and 48 minutes each day with All Forms of Ad-Supported Media. 68.5% listen to Local AM/FM Radio
(Local Radio delivers 9.3% of Time with Ad-Supported Media.)
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Top-13 AII Forms of Mecha (Persons & % Reach): Adults 18 or old
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for an avg. of 81.6 minutes/day.

| Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days spend an average of 9 hours
and 56 minutes each day with All Forms of Ad-Supported Media. 93.% listen to Local AM/FM Radio
(Local Radio delivers 12.7% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older .

Time Spent.

185,620 or 83.7% of Adults 18 or older who used IMO'S PIZZA in the past 30 days listen to Ad-
. Supported Local AM/FM Radio for an average of 65.9 minutes every day representing 40.% of all
SR time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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128,448 or 89.1% of Adults 18 or older who used LION'S CHOICE in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 68.6 minutes every day representing 51.% of all
time spent daily with Ad-Supported Audio.
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103,476 or 79.5% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 53.5 minutes every day representing 34.9% of all
time spent daily with Ad-Supported Audio.
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56,294 or 68.5% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 79.6 minutes every day representing 38.7% of
all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio

‘ 73,504 or 93.% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 81.6 minutes every day representing 45.3% of

all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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185,620 or 83.7% of Adults 18 or older who used IMO'S PIZZA in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 65.9 minutes every day representing 40.% of all
time spent daily with Ad-Supported Audio.
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| 128,448 or 89.1% of Adults 18 or older who used LION'S CHOICE in the past 30 days listen to Ad-

_ Supported Local AM/FM Radio for an average of 68.6 minutes every day representing 51.% of all
g o - ' time spent daily with Ad-Supported Audio.
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103,476 or 79.5% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 53.5 minutes every day representing 34.9% of all
time spent daily with Ad-Supported Audio.
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56,294 or 68.5% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 79.6 minutes every day representing 38.7% of
all time spent daily with Ad-Supported Audio.
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73,504 or 93.% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 81.6 minutes every day representing 45.3% of
all time spent daily with Ad-Supported Audio.
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185,620 or 83.7% of Adults 18 or older who used IMO'S PIZZA in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are New Country, Classic Hits, Adult Contemporary, Urban AC,
and Adult Hits.
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128,448 or 89.1% of Adults 18 or older who used LION'S CHOICE in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Adult Contemporary,
Adult Hits, and New Country.
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103,476 or 79.5% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Urban AC, Pop Contemporary Hit
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56,294 or 68.5% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, New Country, Classic Hits, Alternative,
and Hot AC.
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73,504 or 93.% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, News/Talk/Information, Adult Hits,
New Country, and Adult Contemporary.
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® who used IMO'S PIZZA in the past 30 days

171,920 or 77.5% of Adults 18 or older who used IMO'S PIZZA in the past 30 days watch Ad-
Supported Local TV Stations for an average of 98.6 minutes every day representing 31.1% of all time
spent daily with Ad-Supported Video.

2

Video: Adults 18 or older

the past 30 days

HST. LOUIS

-

who used IMO'S PIZZA in ST. LOUIS

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

23,75

. g 13 g G
EEE ;
SEER R S

Local TV Stations
102.7

27.4

Premiu
m Cable
™
Netw...

Non-Premium Cable TV YouTub

Networks
87.0

e Video
237

Amazo
n
Prime/
IMD...

AppleTV
+fubo,Pl | TikTok
uto,Tu... 16.5

Hul | pisn | Par
uH | ey.. | a.
ulu

H
Peaco...

Local TV Stations

112.7

Non-Premium Cable TV

Networks
100.1

Netflix
27.4

Roku +
The
Roku

Amazo
n
Prime/I
MDb...

Hulu/H
ulu +...

Chann...

AppleT
V+,fu
,Pluto...

TikTok
14.9

Para...

» who used IMO'S P

IZZA in the past 30 days

m ST. LOUIS

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

AppleTV+, fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Peacock

Paramount+

Netflix

Roku + The Roku Channel
Disney+

Premium Cable TV Networks

ST. LoUIS

¢35 6o
iz :

= who used IMO'S PIZZA in the past 30 days

Scarborough R2 2025: Aug24-Jul25
All Graphs and soefo.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

sv

who used IMO'S PIZZA in ST. LOUIS

the past 30 days
m ST. LOUIS
Qual intab 224

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

n
i
o

sl N
+ e o~ B oo e N e o i
s X x X x X ER X 2 ?\; s J §

Local TV Stations
98.6

Non-Premium
Cable TV
Networks

83.5

Amazon YouTu
Prime/IMDb/ be
FireTV Video
32.8 21.0

Roku + The
TikTok Ho
16.5 |
Netf Hu
AppleTV lix luf

SboP 112 | H--

luto, T...

Paramoi

Local TV Stations

Non-Premium

Cable TV

108.2 96.1

Networks

Amazon YouTu

Prime/IMD
b/FireTV
36.4

Hul
TikTok ufH
14.9 ul...

AppleT ™  pok
V4 fu... u...

Video
26.3

Ne
tfli

Pa
[fes

= who used IMO'S PIZZA in the past 30 days

Quick service restaurants used past 30 days: Imo's Pizza

uST. LOUIS

soefa.ai

* Share of Everything
for Anything _




Avg. Week All Video (Persons & % Reach): Adults 18 or older .

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
TikTok

Paramount+

Disney+

Peacock

Premium Cable TV Networks

m_!m—',,,g A

-

who used UON'S CHOICE in
the past 30 days

PR s o
PRV —

u who used LION'S CHOICE in the past 30 days

112,404 or 78.% of Adults 18 or older who used LION'S CHOICE in the past 30 days watch Ad-
Supported Local TV Stations for an average of 122.9 minutes every day representing 38.4% of all
time spent daily with Ad-Supported Video.
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98,311 or 75.6% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days watch Ad-
Supported Local TV Stations for an average of 127.2 minutes every day representing 32.5% of all
time spent daily with Ad-Supported Video.
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68,827 or 83.7% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days watch Ad-
Supported Local TV Stations for an average of 108.2 minutes every day representing 29.9% of all
time spent daily with Ad-Supported Video.
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63,459 or 80.3% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days watch Ad-
Supported Local TV Stations for an average of 109. minutes every day representing 28.7% of all time
spent daily with Ad-Supported Video.
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171,920 or 77.5% of Adults 18 or older who used IMO'S PIZZA in the past 30 days watch Ad-

Supported Local TV Stations for an average of 98.6 minutes every day representing 31.1% of all time
spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 77.59 79.7%
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112,404 or 78.% of Adults 18 or older who used LION'S CHOICE in the past 30 days watch Ad-

Supported Local TV Stations for an average of 122.9 minutes every day representing 38.4% of all
time spent daily with Ad-Supported Video.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
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98,311 or 75.6% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days watch Ad-

Supported Local TV Stations for an average of 127.2 minutes every day representing 32.5% of all
time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 78.4%
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| 68,827 or 83.7% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days watch Ad-

Supported Local TV Stations for an average of 108.2 minutes every day representing 29.9% of all
time spent daily with Ad-Supported Video.
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63,459 or 80.3% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days watch Ad-

Supported Local TV Stations for an average of 109. minutes every day representing 28.7% of all time
spent daily with Ad-Supported Video.
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Local TVStatJon Programs (Persons & % Reach): Adults 18 or older
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171,920 or 77.5% of Adults 18 or older who used IMQO'S PIZZA in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News -
Evening, Game Shows, Movies, and Dramas.
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112,404 or 78.% of Adults 18 or older who used LION'S CHOICE in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and Movies.
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98,311 or 75.6% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Game Shows, Local News - Evening, Comedies,
Sports, Dramas, and Local News - Morning.
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Locaf‘ TV ig.vtion Programs (Persons & % Reach): Adults 18 or older
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68,827 or 83.7% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Local News - Evening, Dramas, Sports,
Game Shows, and Comedies.
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63,459 or 80.3% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Movies, and Game Shows.
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Avg. Week All Dtgrtal (Persons & % Reach): Adults 18 or older
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185,419 or 83.6% of Adults 18 or older who used IMO'S PIZZA in the past 30 days use Ad-Supported
Social Media for an average of 160.5 minutes every day representing 28.5% of all time spent daily
with Ad-Supported Digital Media.
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111,396 or 77.3% of Adults 18 or older who used LION'S CHOICE in the past 30 days use Ad-
Supported Social Media for an average of 126.8 minutes every day representing 25.7% of all time
spent daily with Ad-Supported Digital Media.

Digital: Adults 18 or

Concurrent
Usage H:

who used UON'S CHOICE in
the past 30 days

® who used LION'S CHOICE in the past 30 days

u ST. LOUIS

Avg. Hours+Minutes/day with

older

8:33

40.1%
ST. LOUIS

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Online
Classes,
Schools,
Colleges,
Universit

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
140.7

OTT TV Streaming Services
152.4

Premium | be/Tik
+Premiu | Tok,
m. etc..

Local TV
Streaming

Search
(Google,
Bing,...

Game
s/Fan
tasy...

Social Media
1513

Social Media
172.2

OTT TV Streaming Services

152.8

Online
Classes,
Schools,
Colleges,

Universiti

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

1325

cal TV
YouTube/Ti rim a

kTok, etc.

41.2
Search
(Googl

Gam Ne
es/F  ws

Non- Sho

Premium+P ppin

remium €, 4 an.. fon
Cable... Bing,...  (in...

® who used LION'S CHOICE in the past 30 days

W ST. LOUIS

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg.

‘Search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)
‘Social Media

Email/Text /IM/Zoom,etc. (Personal & Work)
OTT TV Streaming Services

Shopping (incl. Food/Auctions/Travel, etc.)

Tow! persons:

B ——— 51
e TR
M_M'

Y —
R ——_' 7w

streaming Audio (Local Rai... BE e 2

YouTube/TikTok, etc.
Local TV Streaming
Non-Premium+Premium Cable Streaming

Games/Fantasy/Betting Sites

/Apps)

ing/Financial/Real Estate

Online Classes, Schools, Colleges, Universities

ST. LOUIS

PR E—— T
R — T
R —
m-.m

PO — 3%

Supported Digital: Adults

0.0% who used UON'S CHOICE in
0.0% the past 30 days
= who used LION'S CHOICE in the past 30 days ST, LOUIS
DMA Scarborough R2 2025: Aug24-Jul25 Qual intab 135

Avg. Hours+Minutes/day with Ad-

5:11
s 69.2%

18 orolder

ST.LOUIS

= == N =
2 bo ko “l fn o
R IR R xR PR R T

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

Local TV
Streaming

Social Media

126.8 YouTube

/TikTok,
etc.
26.1

Non-
Premium-+Pre
mium Cable
Streaming...

Shopping
(incl.
Food/Au...

OTT TV Streaming Services

93.2 Banking...

Sacial Media
153.2

Non-
Premium-+Pr
emium
Cable
Streaming...

YouTube/TikT
ok, etc.

OTT TV Streaming
Services
[k Local TV

Streaming

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

76.5

® who used LION'S CHOICE in the past 30 days

Quick service restaurants used past 30 days: Lion's Choice

mST. LOUIS
* Share of Everything

% for Anything _



OTT TV Streaming Services

110,268 or 84.7% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days use Ad-
Supported Social Media for an average of 191.4 minutes every day representing 29.6% of all time
spent daily with Ad-Supported Digital Media.
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66,492 or 80.9% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days use Ad-
Supported Social Media for an average of 206. minutes every day representing 30.7% of all time

spent daily with Ad-Supported Digital Media.
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63,909 or 80.8% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days use Ad-
Supported Social Media for an average of 153.2 minutes every day representing 25.8% of all time
spent daily with Ad-Supported Digital Media.
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178,873 or 80.6% of Adults 18 or older who used IMO'S PIZZA in the past 30 days use Ad-Supported

Facebook for an average of 64.2 minutes every day representing 40.% of all time spent daily with

Ad-Supported Social Media.
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111,396 or 77.3% of Adults 18 or older who used LION'S CHOICE in the past 30 days use Ad-
Supported Facebook for an average of 51.3 minutes every day representing 40.5% of all time spent
daily with Ad-Supported Social Media.
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92,481 or 71.1% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days use Ad-

Supported Facebook for an average of 70.6 minutes every day representing 36.9% of all time spent
daily with Ad-Supported Social Media.
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65,168 or 79.3% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days use Ad-
Supported Facebook for an average of 88.9 minutes every day representing 43.2% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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63,909 or 80.8% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days use Ad-
Supported Facebook for an average of 47.5 minutes every day representing 31.% of all time spent
daily with Ad-Supported Social Media.
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| 178,873 or 80.6% of Adults 18 or older who used IMOQ'S PIZZA in the past 30 days use Ad-Supported
Facebook for an average of 64.2 minutes every day representing 40.% of all time spent daily with
Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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111,396 or 77.3% of Adults 18 or older who used LION'S CHOICE in the past 30 days use Ad-
Supported Facebook for an average of 51.3 minutes every day representing 40.5% of all time spent
daily with Ad-Supported Social Media.
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92,481 or 71.1% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days use Ad-
Supported Facebook for an average of 70.6 minutes every day representing 36.9% of all time spent
daily with Ad-Supported Social Media.
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Reach %
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Social Media: Adults 18 or older
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65,168 or 79.3% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days use Ad-
Supported Facebook for an average of 88.9 minutes every day representing 43.2% of all time spent
daily with Ad-Supported Social Media.

Weekly
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Reach% 79.3%
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. 63,909 or 80.8% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days use Ad-
Supported Facebook for an average of 47.5 minutes every day representing 31.% of all time spent
daily with Ad-Supported Social Media.
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Reach % Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 21,042;
Social Media: 14,246; Local Radio: 11,589; Non-Prem. Cable: 8,759; Local TV: 7,782
reaching Adults 18 or older who used IMQO'S PIZZA in the past 30 days.
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Lion’s CHOIEE |

T

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 12,930;
Social Media: 8,318; Local Radio: 8,177; Non-Prem. Cable: 5,470; Local TV: 5,000 reaching
Adults 18 or older who used LION'S CHOICE in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,665;
Local Radio: 6,738; Social Media: 6,704; Non-Prem. Cable: 3,838; Local TV: 3,782 reaching
Adults 18 or older who used STEAK 'N SHAKE in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,489;
Social Media: 4,715; Local Radio: 3,636; Non-Prem. Cable: 2,841; Local TV: 2,820 reaching
Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,635;
Social Media: 4,651; Local Radio: 4,495; Local TV: 2,870; Non-Prem. Cable: 2,711 reaching
Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days.
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Top-13 Out-of-Home Medra (Persons & % Reach): Adults 18 or older

(average week) Totof Persons:

Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio
Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores

199,494 or 89.9% of Adults 18 or older who used IMO'S PIZZA in the past 30 days spend an average
of 53.3 minutes per day driving, seeing Billboards and Signs. 70.% Listen to Local Radio Stations Out-
of-Home for an average of 39.9 minutes/day.

Restaurants & Bars 4.0%
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Drug Stores of-Home Media: Adults 18 or older m
Podcasts
SiriusXm
_
Spotify usage %
. who used IMO'S PIZZA in ST.LOUIS
YouTube Music ¢ the past 30 days m
Retail Stores 3;5 457 W b.ﬂ‘/{:
® who used IMO'S PIZZA in the past 30 days = ST. LOUIS

Top-13 Out—of—Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs (Weekly
Drivers)
53.3

AM/FM Radio
43.3

Walking in Towns,
Cities, Downtown
Areas
20.7

Grocery
Stores
9.5

Podcasts
SiriusXM 1
15.9 —_—
YouTube Spotify

Restaurants &

Billboards & Signs
(Weekly Drivers)
55.0

Walkingin

Towns, Cities,

Downtown
Areas
19.6

AM/FM Radio
SiriusXm
11.8

Grocery
Stores
10.0

Restaurant
s & Bars.
141

Retail
Stores
6.6

Podcas
7.6

You Spo |Ga
Tub tify |8
e 41 B

M...
Dru.

= who used IMO'S PIZZA in the past 30 days

u ST. LOUIS

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Averoge week) Tota! persons:

Grocery Stores
Billboards & Signs (Weekly Drivers)
AM/FM Radio

_!!M'
D e S

wating i Touns, s Do, P

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Retail Stores

YouTube Music

TV Music Channels

Movie Theaters

P m e

m_m—
o |
CER —

P en

s zic ]

Concurrent
usage %:

04

# who used IMO’S PIZZA in the past 30 days

ST. LouIs DMA

Scarborough R2 2025: Aug24-Jul25

who wsed IMO'S PIZZA in

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older

ST. LOUIS
the past 30days

= ST. LOUIS
Qual Intab 224

All Graphs and soefa.ai Data Medeling Copyright © 2025 Hubbard Broadcasting, inc. LLC. All rights reserved.

To -13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
- (averogs 027

Billboards & Signs (Weekly
Drivers)
533

AM/FM Radio
399

Walking in Towns,
Cities, Downtown
Areas
20.7

»ing Malls
20.0

Grocery
Stores
9.5

Movie
Theaters
149

Podcasts
9.9

YouT
ube
Restaurants &
Bars
14.6

Billboards & Signs
(Weekly Drivers)
55.0

Walkingin
Towns, Cities,
Downtown
Areas
19.6

AM/FM Radio

377 Movie

Theaters
133

Grocery
Stores
10.0

Shopping Malls

Restaurant
s &Bars
141

Retail
Podcas Store
ts s
8.0

YouT Fgas'! D
ube gl .
Musi

® who used IMO'S PIZZA in the past 30 days

Quick service restaurants used past 30 days: Imo's Pizza

W ST. LOUIS

* Share of Everything
for Anything _




|.I0ll $ CIIOI(E )
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134,652 or 93.4% of Adults 18 or older who used LION'S CHOICE in the past 30 days spend an
average of 57.6 minutes per day driving, seeing Billboards and Signs. 74.5% Listen to Local Radio
Stations Out-of-Home for an average of 41.6 minutes/day.
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Top-13 Out-of-Home Medra (Persons & % Reach): Adults 18 or older
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113,131 or 86.9% of Adults 18 or older who used STEAK ‘N SHAKE in the past 30 days spend an
average of 36. minutes per day driving, seeing Billboards and Signs. 66.5% Listen to Local Radio
Stations Out-of-Home for an average of 32.4 minutes/day.
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of-Home for an average of 48.2 minutes/day.

79,473 or 96.7% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days spend an
average of 38.1 minutes per day driving, seeing Billboards and Signs. 57.2% Listen to Local Radio
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72,572 or 91.8% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days spend an
average of 66.3 minutes per day driving, seeing Billboards and Signs. 77.7% Listen to Local Radio
Stations Out-of-Home for an average of 49.4 minutes/day.
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199,494 or 89.9% of Adults 18 or older who used IMQ'S PIZZA in the past 30 days spend an average of 53.3
minutes per day driving, seeing Billboards and Signs representing 34.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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134,652 or 93.4% of Adults 18 or older who used LION'S CHOICE in the past 30 days spend an average of
57.6 minutes per day driving, seeing Billboards and Signs representing 38.7% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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113,131 or 86.9% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days spend an average of
36. minutes per day driving, seeing Billboards and Signs representing 25.4% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reschx "Share of Ad-Supported OOH Media"
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79,473 or 96.7% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days spend an average

of 38.1 minutes per day driving, seeing Billboards and Signs representing 31.5% of all Time Spent with Ad-
Supported Out-of-Home Media.
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72,572 or 91.8% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days spend an
average of 66.3 minutes per day driving, seeing Billboards and Signs representing 40.6% of all Time Spent
with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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199,494 or 89.9% of Adults 18 or older who used IMQ'S PIZZA in the past 30 days spend an average
of 53.3 minutes per day driving an average of 31. miles each day and are 169.1% more likely to use
Martin Luther King Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Lion's Cuoice [

134,652 or 93.4% of Adults 18 or older who used LION'S CHOICE in the past 30 days spend an
average of 57.6 minutes per day driving an average of 33.5 miles each day and are 166.1% more
likely to use Highway 370 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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113,131 or 86.9% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days spend an
average of 36. minutes per day driving an average of 21. miles each day and are 113.3% more likely
to use Highway 94 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
50.1%

1-270

I-70

1-64/Highway 40

I-55

Lindbergh Blvd
1-44/Highway 44
Highway 94
1-170/Highway 170
Highway 67/Highway 111
Page Avenue

Highway K

1-255

Highway 370

Manchester Road/Highway 100
Poplar Street Bridge
Martin Luther King Bridge
Stan Musial Veterans Memorial Bridge
Route 15

Green Mount Road
#VALUE!

#VALUE!

#VALUE!

#VALUE!

#VALUE!

#VALUE!

#VALUE!

w who used STEAK 'N SHAKE in the past 30 days

ST. Louls DMA

Scarborough R2 2025: Aug24-Jul25

=
3
"
%
8
2 X

a2 8
3 8

8 3
=28 5
' [
b b
8
a
<o

e

£

8
g
@
xR

-
=&

Zs
g

26.1%

,‘
3
3
|
A
g
N
bg
2%
ES

m
2
5
2
3

8
8

18.8%

B
g 8
g B

™ |
5
N
iﬁ

g

i
¥

B i
Far
* 2%

2
&
©
#

]
&
a#

&

" &
¥ o
&

SRR

e

7.3%
4.4%

?a

&

25.0%

5%
I 3.4%
ARitiem o.0%
00.0%
0.0%
o 3;3‘?‘% Avg. Hours+Minutes/day Driving:
00.0% Adults 18 or older
0.0%
00.0%
0.0%
o 8% Avg. Miles/Day
00.0% Driving
0 zg who used STEAK 'N SHAKE ST. LOUIS
0% in the past 30 days
W ST. LOUIS

Qual intab 97

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC, All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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63110 £20%
63146
63042
63367
63366
63118
63108
63020
63116
63125
63080
62040
63121
63090
63123
63136
63049
63102
63011
63122
62703 =T
63050 - 071%
63010 it
62037
63376 2

63111 JIO, 058%
* Share of Everything

1.03%

3.69%
0.95%

:
$

1

1.12%

2.93%
. 0.44%

2.49%

3

&
11

2.33%

|

0.74%

2.14%
! 0.33%

2.13%

31
=

3

L 0.24%
1.45%

o
&

/i

.oe
£ B
® 2

3
28,495 1.14%

1.13%

:

1.04%
0.77%

1.03%

i

g 0.52%

.82%
1.03%
0.74%

1

14,093

?E

1.43%




TN SR
T»ﬂqw- (oo )

Top-26 Ad-Supported Roads Traveled Per Week (Persons
1-270

1-64/Highway 40

I-70

Lindbergh Blvd
1-44/Highway 44

I-55

1-170/Highway 170
Highway 67/Highway 111
Highway 94

1-255

Highway 370

Poplar Street Bridge

g
E

Highway K

Manchester Road/Highway 100
Page Avenue

Martin Luther King Bridge

Stan Musial Veterans Memorial Bridge q
Route 15 m'%”"‘

Green Mount Road

#VALUE!

#VALUE!

#VALUE! °00%

#VALUE! ° g;ﬁ

HVALUE! 00.0%

00.0%
#VALUE! ©00%
HVALUE! 00.0%

u who used BANDANA'S BAR-B-Q in the past 30 days

ST. Louls DMA Scarborough R2 2025: Aug24-Jul25

R e

Avg. Miles/Day
Driving.

79,473 or 96.7% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days spend an
average of 38.1 minutes per day driving an average of 22.2 miles each day and are 175.7% more
likely to use Martin Luther King Bridge than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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72,572 or 91.8% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days spend an
average of 66.3 minutes per day driving an average of 38.6 miles each day and are 91.5% more likely
to use |-44/Highway 44 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines

Catalogs

74,898 or 33.8% of Adults 18 or older who used IMO'S PIZZA in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 32.7% of all time
spent daily with All forms of Print Media.
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28,684 or 19.9% of Adults 18 or older who used LION'S CHOICE in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.1 minutes every day representing 25.5% of all time
spent daily with All forms of Print Media.
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60,886 or 46.8% of Adults 18 or older who used STEAK 'N SHAKE in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 14.2 minutes every day representing 25.1% of all

time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older _Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
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Local Daily Newspaper(s) (Sunday)
Books

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

Mew York Times (Sunday)

Wall Street Journal (Daily)

Magazines

Catalogs

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or oldeImAvg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
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New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

Catalogs

Books
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines

Catalogs

13,712 or 16.7% of Adults 18 or older who used BANDANA'S BAR-B-Q in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 12.6 minutes every day representing 25.9% of
aII time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily
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USA Today (Daily)

New York Times (Daily)
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All Local Weekly Newspapers

New York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines
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18,264 or 23.1% of Adults 18 or older who used THE PASTA HOUSE CO. in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 30.% of all
| time spent daily with All forms of Print Media.

Print Media: Adults 18 or older
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Sl "Advertising Actions"

P18+ who used IMO'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)

Socfal Media
Direct Mail
Broadcast, Cable, & Sat TV
Cable TV Networks
Video Streaming Services

Podcasts

Websites

291,168 11.6%

Audio Streaming Services
ST. LOUIS
Newspapers

m P18+ who used IMO'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 224
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Quick service restaurants used past 30 days: Imo's Pizza



=l "Advertising Actions"

e P18+ who used LION'S CHOICE in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Lion's CHoice [

Direct Mail

589,676

Websites
Social Media
Broadcast, Cable, &Sat TV grdyrs ‘
Cable TV Networks gets
Local Broadcast TV 378,575
Local AM/FM Radio
Billboards
Podcasts s ' 11.6%
Newspapers gimen

Video Streaming Services g e ST. LOUIS

Audio Streaming Services 509.166 e

m P18+ who used LION'S CHOICE in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 135 * Share of Everything
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Quick service restaurants used past 30 days: Lion's Choice



Sl "Advertising Actions"

P18+ who used STEAK'N SHAKE in the past 30 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)
Social Media gSiaiis 32.9%
Websites 740,416
Direct Mail

580,676

Video Streaming Services 332,819

Broadcast, Cable, & Sat TV graees

Cable TV Networks

361,260 14.4%

Billboards

210,574

291,168 11.6%

tocal AM/FM Radio
Audio Streaming Services ST. LOUIS
Newspapers

m P18+ who used STEAK 'N SHAKE inthe past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Local Broadcast TV

Podcasts

Sit-down restaurants used past 30 days: Steak 'n Shake



"Advertising Actions"”

P18+ who used BANDANA'S BAR-B-Q in the past 30 days (Shopped/Visited/Bought past

3mos Due to Ads on %)

291,168 11.6%

332,819 13.3%

Podcasts

Video Streaming Services

Cable TV Networks 361,260

Audio Streaming Services 200,166

Billboards
Newspapers grpen ST. LOUIS

m P18+ who used BANDANA'S BAR-B-Q in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA ScarboroughR22025:Aug24-Jul25 Quallintab: 74 * Share of Everything
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



Websites

Social Media

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

Direct Mail

Video Streaming Services
Newspapers

Podcasts

=l "Advertising Actions"

P18+ who used THE PASTAHOUSE CO. in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

740,416 29.5%

32.9%

825,579

499,563

378,575 15.1%

361,260 14.4%

589,676

332,819 13.3%
244,825

291,168

Local AM/FM Radio

344,137

Audio Streaming Services

Billboards
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209,166

210,574
m P18+ who used THE PASTA HOUSE CO. in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Share of Everything
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soefa.ai

Sit-down restaurants used past 30 days: The Pasta House Co.



